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think independently ...act effectively

Mark Hodgkinson  

8 Mill Street, Wells, Somerset, BA5 2AS  

www.museadvisory.com

T 0845 6800 340 | M 07775 817 161

mark@museadvisory.com
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Logo & Usage

Logo

Our logo consists of the ‘muse’ icon, the 
lettering ‘Muse advisory’. these elements 
should always appear together.

the orange circle ‘m’ emblem is based on  
the Greek letter for ‘Mu’ or ‘Muse’.

Our strapline: 

think independently ...act effectively 

will now be used separately on the page  
when required. 

Safe area

the logo should always have an uncluttered 
clearance space around it in all our 
communications. We call this the ‘safe area’. 

The minimum required Safe area is defined by 
the measurement ‘x’ (equal to the height of 
the Muse advisory lettering.)

Minimum size:

For legibility, the minimum printed size of  
the logo is 15mm. 

Muse icon

the icon of the ‘Mu’ emblem has been 
saved as a transparent png which can can be 
applied to applications such as:

Social Profile Images, Twitter, FaceBook, Flickr, 
Google+ etc.

Website Favicon

Usually saved as a .ico at a standard size  
of 16px.

15 mm 
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abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890>:;/%£@&!?

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890>:;/%£@&!?

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890>:;/%£@&!?

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890>:;/%£@&!?

abcdefghijklmnopqrstuvwxyz 
aBCdeFGHIJKLMNOpQRStUVWXYZ 
1234567890>:;/%£@&!?

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890>:;/%£@&!?

Segoe Bold: Segoe Bold Italic:

arial: arial Bold:

Segoe regular: Segoe light:Segoe font

the Segoe typeface has been chosen to 
compliment the Muse advisory branding 
for it’s clear and legible lettering at all 
typesizes. 

It is also one of the common Microsoft® 
fonts found in standard applications such 
as Word and powerpoint.

To help create a unified, coherent look to 
our materials this typeface family must be 
used in all communications. 

Substitute font - arial

If the Segoe font is not available then 
the substitute font arial may be used to 
replace instead.

this has been chosen, as it closely matches 
the Segoe font.

typography
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Muse Orange
paNtONe 144 
C0 M50 Y100 K0
Web:#f7941d

Muse Blue
paNtONe 7687 
C100 M90 Y20 K0  
Web:#274185

Our colour palette

the Muse advisory colour palette is 
designed to be simple, but at the same 
time champion the brand. It helps Muse 
advisory stand out in the marketplace.

the different ways in which we use these 
colours, in combination with typography 
and graphic elements, gives us flexibility 
and always resembles Muse advisory. 

 

Weighting of colour

any piece of Muse advisory 
communication should always champion 
the brand. 

the secondary colours can be used 
separately or as a combined ‘colourband’ 
across the top of your design.

Suggested uses for the secondary colours 
include; top page edging, graphs, charts, 
graphical illustrations and website 
navigation.

Colours

Sky
C75 M25 Y0 K0
Web:#1C9ad6

Velvet
C20 M100 Y100 K0
Web:#C9252C

Teal
C80 M10 Y40 K0
Web:#00a8a5

Leaf
C40 M10 Y100 K0
Web:#a7Be39

Lilac
C40 M75 Y30 K0
Web:#a45e83

primary colours:

Secondary colourband:

example page top edging of secondary colours (from powerpoint template):

Copyright © 2012 Muse Advisory Ltd. All Rights Reserved.  4

Key starting assumptions

Why are we here?
 neither Trustees nor Sponsoring 

Employer are seeking to outsource 

investment decision taking (at any level)

 but it is worthwhile having an 

objective assessment of the rapidly 

emerging outsourcing marketplace 

before embarking on a review of your 

investment consultant

 ...in addition key players are 

stretched and investment 

performance may suffer when timely 

decisions could add value

An informed decision now:
 will inform what you want from your 

investment consultant and will help 

in making the best choice at any 

subsequent review

 should minimise potential for 

subsequent regret risk
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Company Pension Scheme – Pensions Investment Team Review

5Strictly confidential. Copyright © 2012 Muse Advisory Ltd. All Rights Reserved. think independently ...act effectively

Next steps
A draft of this report was commented on by Mr X, Y and Z. some aspects of the subject matter were also 
discussed at the trustee Board meeting on 15th June. the next step is for the governance Committee to meet 
and consider how the scheme and the trustees would best be served given the circumstances of the scheme 
today and in the foreseeable future.

We recommend that the following items be included on the agenda of the governance Committee for the 
forthcoming meeting scheduled for 20th July:

a)  The preferred level of investment governance for agreement by the IC and TB (and, presumably  

for discussion with the Company) including the degree of delegation and implied costs.

b)  Whether the PIT should sit within an overarching trustee support team?

c)  If an overarching team is to be created then:

  i. what is the preferred senior management structure?

  ii. what are the key reporting lines?

	 	 iii.	does	the	structure	imply	any	material	conflicts	of	interests?

d)  Over what timescales should the elements of any revised structure be developed?

the output from the meeting should be encapsulated within an action plan with clear ownership for 
implementation.

84% 84%84% 84%

84%

16%
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templates

example a4 proposal layout showing option 
for both landscape and portrait.

these will be available as Word/powerpoint 
templates.

think independently ...act effectively

Client Name Goes Here

 30 AuGust 2012

John sample | sally Doe  

Pensions Investment 
team Review

Strictly Confidential with some more  
text that can go here

 Copyright © 2012 Muse Advisory Ltd. All Rights Reserved.
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 30 August 2012

John sample | sally Doe  

Pensions Investment team Review

Strictly Confidential with some more  
text that can go here
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Client Name goes Here

a4 proposal portrait

a4 proposal landscape

Corporate Identity and Brand Standards Manual

V1.0 -  LaSt Updated: 09/2012
think independently ...act effectively

Client 

Muse Advisory

Project  

Brand identity update

Involvement  

Refresh the complete brand identity including 

the logo. Produced full brand identity guidelines 

which included stationary, image library, word 

and powerpoint document template designs, and 

suggested on and off line marketing communication 

layouts. Also worked with their template designers  

to produce a suite of automated templates  

for internal use.

Result 

A vibrant fresh new brand identity which allows 

Muse Advisory to portray a more professional  

image and produce consistent materials across  

all mediums.

Client’s response 

“DesignBull were on brief, on budget and on time. 

The whole team is delighted with our ‘new look’ 

and the market feedback has so far been  

very positive.”   

Mark Hodgkinson, Director.
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Client 

TRAC Recruitment Systems

Project  

Rebrand project

Involvement  

After nine years, a decision was made to rebrand 

the company to better reflect their position in the 

marketplace and the services that they offer.

The NHS Employers Conference was six weeks 

away, we were briefed to create a new logo, 

brochure, website and exhibition stand. 

Result 

Considering the short timeframe, the client felt 

the whole process was very smooth. All marketing 

elements of the brief were delivered on time 

carrying our new brand identity.

Client’s response 

“At the Conference itself, we received a lot of 

positive feedback from delegates to our new 

identity and the more professional looking  

exhibition stand  really stood out from all  

the rest.”   

Cheryl Taberner,  

TRAC Recruitment Systems
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Waterhouse Lane, Monkton Combe - Price Guide £459,000 Deliciously tucked away, garlanded in wisteria and clematis a picturesque and deceptively spacious 3 bedroom character home.  Rich in character but boasting confident modern finishes in its kitchen, bathroom and en-suite shower room. Two separate reception rooms and attractive Victorian style garden room. Sunny enclosed, established garden with stunning views of the valley. A delight to discover. 

Derry Hill, Bowood, Wilts           £239,950 A 2008 built, charming ‘CF Fry and Son’ rendering of the contemporary country cottage in the reassuringly traditional yet elegant ‘Poundbury’ style.   Stylish and surprisingly large interiors in soft subtle shades. Three bedrooms, stunning kitchen breakfast room and Edwardian styled conservatory. Charming and enclosed mainly lawned garden, garage and  further secure parking. Early viewing highly recommended.

NEW

We are currently building a portfolio of fine 
homes throughout Bath and the surrounding 
villages, for more details please contact Tim on: 

NEW

01225 325857 (Weekdays)
01225 326420 (Weekends & Evenings)
www.timbennettandassociates.co.uk

01225 325857 (Weekdays)
01225 326420 (Weekends & Evenings)
tim@timbennettandassociates.co.uk

Follow me on Twitter         timbenproperty

Tim Bennett  MNAEA

Regency House, 2 Wood Street, Bath  BA1 2JQ

T : 01225 325857   M : 07528 853330

E : tim@timbennettandassociates.co.uk

W : www.timbennettandassociates.co.uk

01225 325 857
www.timbennettandassociates.co.uk

SOLD
- S u b j e c t  t o  c o n t r a c t -

There are few things in life as personal as your home, so choose an estate agent with the same passionate approach to your home as you. Here are three reasons to consider Tim Bennett & Associates:
1.  Twenty years local knowledge & successful problem solving for clients.  2.  Personal representation & accountability.
3.  A focused, effective & reassuringly 

 traditional approach.

For a free and confidential market appraisal of your home call on: 
01225 325 857 (Weekdays)
01225 326 420 (Weekends & Evenings)
tim@timbennettandassociates.co.uk
A professional property search service  
is also available from Tim Bennett.

Selling or Unsold so far?

01225 326 420
www.timbennettandassociates.co.uk

SOLD
- S u b j e c t  t o  c o n t r a c t -

Client 

Tim Bennett  & Associates

Project  

New brand identity, property website & collateral

Involvement  

Tim Bennett is a Bath-based estate agent who is 

dedicated to, ‘personal representation’ of the seller 

whilst maintaining its ‘duty of care’ to all buyers. 

Designbull worked on the brand logo, website, 

press advertising and signage.

Result 

“As a new business his advice and expertise in 

designing and achieving the strongest possible 

brand for my firm was helpful, informative and 

concise. I have consulted and used him on 

subsequent projects and can confirm these high 

standards have been further developed to become 

what I regard as an essential working relationship 

for my business.” 

Client’s response 

‘In a market place where a lot of people pretend to 

have knowledge, flair and ability, Andy Fuller at 

Designbull actually delivers. I wouldn’t use  

anyone else!”   

Tim Bennett - www.timbennettandassociates.co.uk
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www.awardmanagementconsulting.co.uk
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aWaRd management  Consu l t i ng  L td 

suite 102,  3 edgar buildings,  george street,   

bath  ba1 2fJ     T : 0845 393 6649    
governance to the  
Power of excellence = Gx

interim Management -  
Leadership when you need it

strategic Planning -  
seeing the Wood for the trees

Partnerships - 
Working together 

www.awardmanagementconsulting.co.ukT: 0845 393 6649

Boards have many duties and responsibilities and 

even the best performing organisations need to 

ensure that their governance remains healthy. 

At AWARD we have developed a flexible programme 

called Gx to meet the needs of boards in a range 

of different organisations and help them achieve 

excellence in governance. We can also provide a 

structured developmental programme to improve 

board performance as a team and as individuals. 

All organisations have to know where they are going, 

how they are going to get there and what they will 

do to monitor their progress along the way. 

At AWARD we can offer a strategic planning service 

to help organisations develop their business, meet 

their goals and objectives and achieve their vision. 

We work mostly with boards and senior management 

but can also organise and facilitate events to secure 

customer, staff and other stakeholder input, buy in 

and feedback, on the development of strategy and 

the emerging key themes and priorities.

There are times in the life of any organisation where 

help and support is required to lead it through 

periods of less certainty and stability, where change 

is required or even enforced, and more time is 

needed to ensure that it is delivered as effectively as 

possible. At AWARD we can provide executive interim 

management services to meet a wide range of  

client needs. 

By providing both leadership and a diverse range of 

review and change management skills on an ‘internal’ 

basis, AWARD offers clients better value for money. 

 

Organisations are increasingly looking to focus on 

what they do best and work in partnership in order 

to meet their wider goals and strategic objectives. 

Such partnerships can operate on a number of 

levels including shared services, strategic alliances, 

partnership boards, stock transfers, mergers and  

group structures. 

At AWARD we can help organisations look at ways in 

which working together in partnership can help them 

achieve their strategic objectives. 

aWard Management consultancy offers a highly focused suite of 
consultancy services to the housing sector, other public bodies, charities 
and voluntary organisations. We work mainly at an executive and board 
level to support them in achieving their strategic objectives. 

We can also provide training, coaching and facilitation to meet the 
needs of diverse groups of delegates and stakeholders including 
customers, professionals and community groups.

govern vb  to direct and control the actions, affairs, 

policies, functions, etc., of (an organisation, locality, etc.)

governance n the action, manner, or system  

of governing.

management  n  1 the members of the executive or 

administration of an organisation or business.  2  the 

technique, practice, or science of managing  

or controlling. 

strategy n  a particular long-term plan for success, 

esp. in business, politics, etc. 

plan n  a detailed scheme, method, etc., for attaining  

an objective.

partnership  n  1a a relationship between two or 

more persons carrying on a joint business venture.  

1b the persons associated in such a relationship.   

2  the state or condition of being a partner.

n  Interim Management

n  Strategic Planning

n  Partnerships

n  Governance

www.awardmanagementconsulting.co.uk

Alan Ward
Director

T : 0845 393 6649          

M : 07875 467 428 

E : alan@awardmanagementconsulting.co.uk         

Suite 102,

3 Edgar Buildings,

George Street,

BATH BA1 2FJ

www.awardmanagementconsulting.co.uk

management n the skilful or resourceful use 

of materials, time, etc.  

consulting adj (pronominal) acting in an 

advisory capacity on professional matters.

“Instigator of first-rate current 

practice and a developer of excellent 

working relations with partners in 

improving service delivery.”

HugH J Mackay, cHair of tHe Board  

HoMes in sedgeMoor Ltd 

www.awardmanagementconsulting.co.uk

our core commitments:

n  Understanding your needs

n  Offering practical solutions

n  Providing leadership

n  High quality reporting 

n  Delivering on time and budget 

n		Aiming for excellence 

T: 0845 393 6649      

E: info@awardmanagementconsulting.co.uk

Suite 102,  3 Edgar Buildings 

George Street,  BaTh  Ba1 2FJ

Client 

AWARD Management Consulting

Project  

New brand identity and website

Involvement  

Created the brand logo, and logo identity 

guidelines which included website, stationery, 

document templates and A4 brochure.

Result 

Since starting in 2008 Award Management 

Consulting specialised in governance performance 

and feedback from clients and prospects show that 

his new identity and literature are giving a return 

|on his investment.

Client’s response 

“The website and promotional literature have all 

been really well received and is starting to bring 

in the business!”   

Alan Ward, Director
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Restoring choice and opportunity  
to Africa’s rural poor

“Send a Cow is committed to restoring hope and 

opportunity to rural Africa. Over the next 5 years, 

we will expand our programmes and transform 

even more communities. 300,000 people stand 

to benefit as families become successful farmers 

and hunger becomes a distant memory.”  

Martin Geake, Chief exeCutive

“Put simply, Send a Cow works. Thanks to its 

support, thousands of rural poor farmers are 

now standing on their own two feet, feeding 

their families and developing successful 

enterprises. It’s a practical and hands on 

approach which not only offers a sustainable 

solution to poverty, it also allows its investors 

to fully appreciate the impact that charitable 

giving can bring.”  

Michael Perreau, ChAiRMAn

Send a Cow has a proven solution 
to poverty and hunger. Developed 
over many years, our simple, 
practical approach truly changes 
lives, ensuring that smallholder 
farmers can grow food, sell 
produce for income and invest in 
small businesses. 

We provide the vital ingredients: 
community training, livestock, 
agricultural know-how and 
ongoing support and then we let 
the farmers do the rest, making 
the most of the resources they 
have.  In 3-5 years we expect 
them to be self sufficient, 
successful farmers.

By 2015 we expect to have supported 55,000 

families – that’s 300,000 people within Africa, 

funded by a secure and diversified annual 

income of at least £6 million.

to deliver real impact that transforms 

communities and to expand our 

programmes to reach a greater number  

of families.

to be a learning organization known for 

sharing our effective, innovative and 

flexible approach which becomes accepted 

best practice in the sector.

to improve our profile and visibility and 

build our brand as a leading and respected 

rural development charity.

to increase our income streams and 

funding in a cost effective way to at least 

£6 million by 2015.

to ensure contained sustainability through 

effective partnerships and collaborations.

hands on, practical support  
Our comprehensive, flexible and hands on 

training is accessible to all.

Sustainable agriculture 
Simple technologies producing incredible 

results: manure composting, natural 

pesticides, plant teas, crop rotation, inter 

cropping , contour digging. Access to tools, 

improved seeds and agricultural information.

Livestock 
Teaching improved animal husbandry and 

promoting stall feeding.  Providing a variety 

of livestock gifts.

Marketing 
Supporting smallholder farmers to set up 

businesses, access savings and credit and 

diversify income generating activities. Helping 

groups establish cooperatives to access wider 

markets and bargain for better prices. 

Community development 
Helping groups elect members and set 

objectives. Training in group dynamics, 

gender and health issues and record keeping.

follow up support 
Expert extension workers providing a 

comprehensive support network for farmers. 

Ongoing training, vet services and support. 

Collaboration  
Long term partnerships with international 

and local organisations. Working closely with 

national and regional governments.

A solution to poverty

Our plans for growthStrategic priorities: A world without poverty 
and malnutrition

“I have improved a lot. The main thing I have 

learned is that I can now feed myself. I sell 

some of my vegetables, and I now have the 

means of making some money. For 57 years 

I’ve been struggling - but this year, I’m 

turning the corner. I don’t have to wait for 

anybody, I’m independent.” 

Malebohang Senoko, LeSOthO

“We share with Send a Cow the belief that 

positive farming practices can have an 

enormous impact on local communities, 

helping them create a sustainable future. 

We remain really excited about our ongoing 

partnership and have received very positive  

feedback from customers.”

Rachel Watson, RiveRfORd ORGAniC

“We very much want to support and bolster 

the many small organisations which have so 

much to offer in helping to reduce poverty 

around the world. It’s clear that Send a Cow 

is a great example in this respect.” 

david Cameron, PRiMe MiniSteR

“The cow is my first personal property. She 

gave us reason to live. When we started 

getting and selling milk, life became 

better…We bought better food and paid for 

school fees. We are no longer fearful, and 

loneliness has disappeared from our home.” 

Mrs nzamugurinyana, genocide widow, 

RWAndA

testimonials

Send a Cow, The Old Estate Yard, Newton St Loe, 

Bath, BA2 9BR.   Registered charity number 299717

www.sendacow.org.uk    tel: 01225 874 222  

Client 

Send a Cow

Project  

Brand maintenance, websites, marketing designs

Involvement  

Working with Send a Cow since 2005 and helped 

grow the charity’s awareness through their 

marketing designs over the years. From additional 

logo design to microsites to quarterly newsletters.

Result 

Since working with Send a Cow since 2005 we’ve 

helped grow the charity’s awareness through their 

various marketing channels over the years.

Client’s response 

“The quality of Designbull’s work has been 

recognised more widely within Send a Cow, and 

our communications team have now used them 

for specific design briefs.”   

Vicky Woods, Fundraising Manager 

Send a Cow
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Asim Kazmi  
M 07956 843 275    T 0207 754 3661    
asim.kazmi@nextdoorconsulting.com
www.nextdoorconsulting.com
 
Next Door CoNsultiNg, 8-9 talbot Court, 
FeNChurCh street, loNDoN, eC3V 0bP

Logo
The logo consists of the ‘Open Door’ icon and the words ‘NDC. Where Business & Technology Meet.’ These elements should always appear together and only be split if space or production methods limit their use. 

Safe area 
The logo should always have an uncluttered clearance space around it in all our communications. We call this the ‘safe area’. 

The minimum required safe area is defined by the height of the NDC lettering  (shown here with the grey area.)

In order to give the brand as much flexibility as possible, optional logos reversed and  without the strapline, have been created which can be used for different situations where the main logo cannot be used. If in doubt, please contact us for advice. Minimum Logo Width
The minimum logo size that is readable for print is 20mm width.

Website Favicon
Usually saved as a .ico at a standard size of 16px.

Social Profile Images 
Twitter, FaceBook, Flickr etc.

20 mm 

Logo & usage

Secondary logo options

Primary Logo & Identity Guidelines
Client : Next Door Consulting

Reversed logo

Logo without strapline

Alright Sans Regular

Alright Sans Light

Alright Sans Bold

Colours

DON’T change element position DON’T stretch or distort DON’T change fonts/colour

NDC
 Where Business & Technology Meet

DON’T use old logo version

Font use

Dont abuse your logo

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 !@£$%^&*()-=+

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 !@£$%^&*()-=+

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890 !@£$%^&*()-=+

Blue

C100 M01 Y0 K0

Web:#009DDE

Dark Blue

C0 M0 Y0 K100

Web:#00528B

Black

C0 M0 Y0 K100

Web:#000000

Alternative logo versions & specifications

Client 

NDC

Project  

Rebrand consultancy business

Involvement  

Created new corporate brand identity, design  

and development of a new responsive website, 

design and creation of corporate templates and 

business cards.

Result 

Since the launch the of the new brand in November 

2012, NDC have received a very positive response 

from existing clients, partners and markets to their 

new brand identity.

Client’s response 

“We are delighted with the rebranding exercise 

carried out by Designbull. They have fully 

managed to capture our vision and exceed  

our expectations.”   
Saira Welford, Commercial Director
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Mr N. E. Surname 
123 Anystreet 
Anytown 
Anycountyshire 
POST CODE

5th June 2010

Dear Sir/Madam, 

RE: AXA Life plc Audit Report ref ABC/1234/2010
Si meliora dies, ut vina, poemata reddit, scire velim, chartis pretium quotus arroget annus. scriptor abhinc annos centum qui decidit, inter perfectos veteresque referri debet an inter vilis atque novos? Excludat iurgia fi nis, Est vetus atque probus, centum qui perfi cit an-nos. Quid, qui deperiit minor uno mense vel anno, inter quos referendus erit? Veteresne poetas, an quos et praesens et postera respuat aetas. Est vetus atque prbus,centum qui perfi cit annos. Est vetus atque probus, centum qui perfi cit annos.

Si meliora dies, ut vina, poemata reddit, scire velim, chartis pretium quotus arroget an-nus. scriptor abhinc annos centum qui decidit, inter perfectos veteresque referri debet an inter vilis atque novos? Excludat iurgia fi nis, Est vetus atque probus, centum qui perfi cit annos. Quid, qui deperiit minor uno mense vlanno, inter quos referendus erit? Veteresne poetas, an quos et praesens et postera respuat aetas. Si meliora dies, ut vina, poemata reddit, scire velim, chartis pretium quotus arroget annus. scriptor abhinc annos centum qui decidit, inter perfectos veteresque referri debet an inter vilis atque novos?
Excludat iurgia fi nis, Est vetus atque probus, centum qui perfi cit annos. Quid, qui de-periit minor uno mense velanno, inter quos referendus erit? Veteresne poetas, an quos et praesens et postera respuat aetas. Est vetus atque probus, centum qui perfi cit annos. Est vetus atque probus, centum qui perfi cit annos.

Yours sincerely,

Alison McDougall 
Managing Director

Looking specifically at risk and compliance for Events,  Relevant Risk equips employers with the know-how to  bridge the gap between what they know and what their  staff do in reality. If your company runs events, directly, or through an agency, then we have a service for you.
 ConsuLTanCy 
 onLInE KnowLEdgE audIT 

 PRaCTICaL TRaInIng
 EssEnTIaL TEMPLaTEs

www.relevant-risk.co.uk  T: 0117 9737871  E: info@relevant-risk.co.uk 

www.relevant-risk.co.uk 

Case Study 

Communication through events 

AXA employ thousands and work with significant numbers of 

partner businesses in the UK. Events are used for internal 

communication and business development. They also play a 

role in rewarding groups and individuals. AXA’s investment in 

events means operating an in-house team and working with a 

raft of agencies to assist with implementation for the hundreds 

of events they plan every year. 

The brief  
Operating within the insurance industry was proof 

enough for AXA to realise that just because the 

policies paperwork was in place did not mean that 

the rules were understood or followed.  

AXA wanted to ensure that any gaps found within 

the event planning process were plugged – and 

before an incident happened that could damage their 

reputation and brand.  

The appointment 
Relevant Risk’s appointment followed a meeting that 

outlined our knowledge of legislation. We also 

demonstrated our understanding of the procedures 

for event planning and the constraints often applied 

due to budget, time or personnel issues. With a 

proven event management track record we were 

able to provide the required assurances prior to 

contract. 

“The output was fantastic 

and quickly adopted by 

the business. I am much 

more confident and 

comfortable in an area of 

business that is high risk 

and litigious.” 

Donna Trapnell, Director 

www.axa.co.uk 

Client 

NDC

Project  

Rebrand consultancy business

Involvement  

Working with Bristol-based marketing strategists 

Clear Thought Consulting, the branding design 

included developing the company name, strapline 

and logo identity. We also developed the look and 

feel for a content managed website; the brand 

guidelines; plus designing templates that were 

developed in Microsoft Word for in-house creation 

of presentations and case studies.

Result 

Since the launch the of Relevant Risk, Alison has 

received a very positive response from existing 

clients, partners and markets to their new  

brand identity.

Client’s response 

“The messaging that we developed has really hit 

the nail on the head with the people in my target 

audience, and I absolutely love the brand.”   

Alison McDougall, Managing Director 

Relevant Risk 

Alison McDougall 
Managing Director
 

alison.mcdougall@relevant-risk.co.uk M: 07785 506 220

Relevant Risk Limited 
1/F Prudential Building 

11-19 Wine Street 
Bristol BS1 2PH

T: 0117 973 7871 
www.relevant-risk.co.uk

 twitter.com/relevantrisk
 linkedin.com/in/relevantrisk
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Yes, really, we can.  

We’re present in 90 cities around the world.  

And we’re all one organization. Nobody else in the industry has the same reach. GT is a 

highly focused boutique with the capacity to deliver a surprising range and depth of service. 

Frankly, nobody comes even close. 

`Destination Services’ refers to all the ways and means of facilitating a `soft landing’ for 

an employee when he or she is transferred to a new city, foreign or domestic. This can 

include everything from sourcing the house, identifying a school, navigating the transport 

system to knowing where to shop, how to get wired-in, and importantly in a foreign city, 

identifying local resources such as an English-speaking dentist, converting a driver’s license, 

a pediatrician, all-night pharmacy and so on.  

Boston 
+ 1 617 851 8092 

d.hanley@going-there.com

Dallas
+1 214 720 0606 

chuck.stewart@going-there.com

lonDon 

+44 (0) 1372 468820 

info@going-there.com

Beijing 
+ 86 139 1109 8002 

colin.friedman@going-there.com

www.going-there.com

Global Destination Services. Making it simpler. 

global Destination services

Destination Consultants are our own 

seasoned professionals in each city. 

Principally expatriates themselves, they 

intuitively understand a newcomer’s needs 

and how to address them. They tame the 

host city and provide the support and tools 

to enable a successful transition. 

n Centralized operations, single-point 

responsibility and strong process 

management

n Globally uniform pricing and billing 

processes, all in one currency

n Globally consistent service delivery 

in every city

n Streamlined vendor management

n One organization with our own 

people on the ground in the 

destination cities (not a network  

of local service providers)

n Technology that empowers the 

assignee to be self-reliant, able to 

tune-in quickly to the destination city.

n Reduced (or in some cases, 

eliminated!) program days HR need 

 to purchase from a relocation vendor 

n Return employees to 

productivity quicker

n Allows HR to research COLA, temporary 

and long term housing costs, 

educational costs in the host-city - 

smarter and quicker - all in one place

Going-there.com is the only relocation 

self-service web tool designed to create 

corporate efficiencies and cost-savings, while 

empowering the employee and family to 

help themselves.

1.   our Destination Consultants:

What we offer:

2.   and gt’s unique self-help tool:
service Model:  There are two dimensions to our service.

Global Relocations Services

CITY
STANDARD MINIMUM 

LEASE PERIOD
DEPOSIT AGENT'S COMMISSION

NEGOTIABLE BREAK 
CLAUSE?

HOMES TYPICALLY 
FURNISHED OR 
UNFURNISHED?

TYPICAL RENT  
(monthly, unless otherwise stated) COMMENTS

1 Bedroom           2 Bedroom            3 Bedroom

ABU DHABI 1 year paid in advance 1 month's rent 5% of annual rent

Typically not though 
Landlord's often 
allow transfer of 

lease to new tenant.

Unfurnished
AED 100,000 

to 150,000 per 
year

AED 150,000 
to 200,000 per 

year

AED 200,000 
to 250,000 per 

year

Price of housing depends on 
whether apartment or villa, and 
location on or off-island. Villas 

typically more than 3 bedrooms. 
Very few 1-bedroom apartments 

available

AMSTERDAM 1 year 2 month's rent 1-2 months' rent Yes unfurnished €900 - €2,000 €1,300 - €3,000 €1,700 - €4,000

BAKERSFIELD Month-by-month or 1 year 1 month's rent None (paid by landlord)
Yes, one month's 

notice
Unfurnished $700 $900 $1600 

BANGALORE 11 months 10 months' rent 1 month's rent
Yes, 1-3 months' 

notice

Semi Furnished, 
i.e. electrical 

fittings/
wardrobes/

kitchen cabinets

Rs.12,000 -  
Rs.15,000

Rs. 18,000 -  
Rs. 25,000

Rs. 25,000 
upwards

BARCELONA 1 year 1-2 months' rent 1 month's rent No

BEIJING 1 year 2 months' rent None (paid by landlord) Yes Furnished
8,000 - 9,000 

RMB
13,000 - 

16,000 RMB
15,000 - 

26,000 RMB

BOGOTA 1 year None 1 month's rent Yes, 3 months' notice Unfurnished
US$1,000-
US$1,400 

US$1,500-
$2,000 

US$2,000-
US$3,000 

BOSTON 1 year 2 months' rent
1 month's rent (paid 
by landlord or tenant 

depending on locality)

Depends on market 
conditions

Unfurnished $1,700 - $2,000
$2,000 - 
$3,000

$3,000 +

It is possible to sublet 
apartments in Boston, which 
compensates for difficulties in 

obtaining break clauses.

BRUSSELS 9 years 2 months' rent Usually paid by landlord

Yes with penalty 
applied. First year: 

3 mths rent; second 
year: 2 mths rent; 

third year: 1 months 
rent

Both €800-€1,000 €1,000-€1,500 €1,500-€2,200

BUDAPEST 2 years 1 month's rent None (paid by landlord) Yes, deposit forfeited

CALGARY Month-by-month or 1 year 1 month's rent None (paid by landlord)
Yes, one month's 

notice
Majority 

unfurnished
CAN$1,700 

(condominium)
CAN$1,900

(house)
CAN$2,600

(house)

Single bedroom accommodation 
can usually only be found as 
apartments or condominiums

The Going-There City Lease Matrix
Updated August 2010Global Destination Services

The GT Personalized Programmes
Our Destination Consultants are one of Going-there’s key distinctives. Seasoned professionals and principally expatriates themselves, they intuitively understand a newcomer’s needs and how to address them. They tame the host city and provide the support and tools to enable a successful transition. 

They partner with TheMIGroup to provide seamless support to assignees and families in the host city.

Decision Trip, Airport M&G, Home Search, Temporary Accommodation, Orientation, School Search, Settling-in, Spouse Support, Departure Services, Tenancy Management.

Bi-lingual and primarily native English-speakers and seasoned expatriates in every city, trained to deliver consistent service standards and processes worldwide.

Client Benefits:  
n Seamless partnership with one supplier for multiple destinations.
n Uniform global pricing for easy budgeting and forecasting.
n Consistent service, process and reporting in all destinations.
n Single point of responsibility.

GT Online City Information – your own intelligence tool.  
Is your client asking you for housing costs and to get them fast? Temporary accommodation rates? School fees? Here’s a resource which gives you the data when you need it...
Go to www.going-there.com and choose a city and log in with your username and the special password GT has issued to you on your access card inside.          
Definitive guide for assignees and families moving to and living in 30 of Going-there’s cities.
Content is meticulously researched and constantly updated.
Articles and listings answer over 3000 questions relating to each city.
Value-added resource integrated into the Destination Service programme.
Great for short term and low cost assignments – an alternative to hand holding.

Global Destination Services

We’ve teamed up!

Site Access Card

Username: TMIG1

Password:  boat1

Global Destination Services

Use this card to access: www.going-there.com, choose a city from the dropdown menu to login to a particular city.

Client 

Going-There

Project  

Brand marketing designs & collateral

Involvement  

Going-There are a busy relocation services company 

that has a presence in over 90 cities worldwide and 

have required on-going design services to fit their 

various marketing needs. From strap-line creation, 

interactive online tour, interactive presentation, 

leaflets and brochures.

Result 

Designbull have helped define their global brand 

and are assisting them in both online and  

offline marketing. 

Client’s response 

“Andy at Designbull has been a valuable asset 

to GT Global. He has always managed to design 

and deliver at short notice, bespoke leaflets, 

presentation movies and other brand material.” 

Diana Busk, Managing Director - GT Global  

www.going-there.com/tour


