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Client
Muse Advisory

Project
Brand identity update

Involvement

Refresh the complete brand identity including

the logo. Produced full brand identity guidelines
which included stationary, image library, word

and powerpoint document template designs, and
suggested on and off line marketing communication
layouts. Also worked with their template designers
to produce a suite of automated templates

for internal use.

Result

A vibrant fresh new brand identity which allows
Muse Advisory to portray a more professional
image and produce consistent materials across

all mediums.

Client's response
“DesignBull were on brief, on budget and on time.
The whole team is delighted with our ‘new look’
and the market feedback has so far been

very positive.”

Mark Hodgkinson, Director.

designbull

T : 0122544 25 66
E : andy@designbull.co.uk

W: www.designbull.co.uk
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Client
TRAC Recruitment Systems

Project
Rebrand project

Involvement
After nine years, a decision was made to rebrand
the company to better reflect their position in the

marketplace and the services that they offer.

The NHS Employers Conference was six weeks
away, we were briefed to create a new logo,

brochure, website and exhibition stand.

Result

Considering the short timeframe, the client felt
the whole process was very smooth. All marketing
elements of the brief were delivered on time

carrying our new brand identity.

Client's response

" At the Conference itself, we received a lot of
positive feedback from delegates to our new
identity and the more professional looking
exhibition stand really stood out from all
the rest.”

Cheryl Taberner,

TRAC Recruitment Systems

designbull

T : 0122544 25 66
E : andy@designbull.co.uk

W: www.designbull.co.uk

TRAC

Recruitment Systems

Home About us Getring Started What you get

The TRAC y has been
to provide employers with an end to end online
recruitment software solution that enables you to
manage all stages of your workforce resourcing
process online.
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Client

Tim Bennett & Associates

Project
New brand identity, property website & collateral

Involvement

Tim Bennett is a Bath-based estate agent who is
dedicated to, ‘personal representation’ of the seller
whilst maintaining its ‘duty of care’ to all buyers.
Designbull worked on the brand logo, website,

press advertising and signage.

Result
“As a new business his advice and expertise in
designing and achieving the strongest possible
brand for my firm was helpful, informative and
concise. | have consulted and used him on
subsequent projects and can confirm these high
standards have been further developed to become
what | regard as an essential working relationship

for my business.”

Client's response

‘In a market place where a lot of people pretend to
have knowledge, flair and ability, Andy Fuller at
Designbull actually delivers. I wouldn’t use
anyone else!”

Tim Bennett - www.timbennettandassociates.co.uk

designbull

T : 0122544 25 66
E : andy@designbull.co.uk
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Client
AWARD Management Consulting

Project
New brand identity and website

Involvement

Created the brand logo, and logo identity
guidelines which included website, stationery,
document templates and A4 brochure.

Result

Since starting in 2008 Award Management
Consulting specialised in governance performance
and feedback from clients and prospects show that

his new identity and literature are giving a return
lon his investment.

Client’s response
“The website and promotional literature have all

been really well received and is starting to bring
in the business!”

Alan Ward, Director

designbull

T : 0122544 25 66
E : andy@designbull.co.uk
W: www.designbull.co.uk
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Management

W Strategic Planning
® Partnerships
W Governance

Governance to the Power of Excellence = (G

Boards have many duties and responsibilities and within
a fast changing world even the best performing
organisations need to ensure that their governance
remains healthy.

At AWARD we have developed a flexible programme
caied G to mest the needs of hoards in a range af
different organisaticns and seclors and help them
achieve excellence in gavernance. We look at how
governance compares with regulatory requirements,
industry expectations and best practice

We can refine an existing governance framework or
develop a new one to meet a client's needs. We can also
provide a structured developmental programme to
improve board parformance as a team and as
indivicuals.

At AWARD we alse work with boards and individual
board members to support them in achieving their

o ) board =
away days, seminars, training events, coaching
and mentoring.

To find out more about our govemance services glick here.

©2008-2011 AWARD Managemen! Consuling LTD | Email: info@ewardmanagemeniconsuling.co.uk

[CPPNOFTS (nterim Manage Strategic Planning | Partnerships | Contact

14
govem vb to direct and control the actions, affairs, policies, functions, etc.,
of (an organisation, locality, etc.)
governance n the action, manner, or system of goveming.

Gx

Who might benefit from G* 7
Housing associations, trusts,
societies

Arms Length Manlgomon!
Organisations (ALM

Partnerships

Schools
cherit

L |
| |
| |
| |
-
W Voluntary organisations

Return fo horme page...




Client

Send a Cow

Project
Brand maintenance, websites, marketing designs

Involvement

Working with Send a Cow since 2005 and helped
grow the charity’s awareness through their
marketing designs over the years. From additional

logo design to microsites to quarterly newsletters.

Result
Since working with Send a Cow since 2005 we've
helped grow the charity’s awareness through their

various marketing channels over the years.

Client’s response

“The quality of Designbull’s work has been
recognised more widely within Send a Cow, and
our communications team have now used them
for specific design briefs.”

Vicky Woods, Fundraising Manager

Send a Cow

designbull

T : 0122544 25 66
E : andy@designbull.co.uk

W: www.designbull.co.uk
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Change a family's future

FrL:lay, SEPT ember 11th

Get a glimpse into the futue®

3 | €8 vinat's all this then?

unlodcthe African eco-den
that could. m‘ﬂf

BAG GAR_D\':N STARTER KIT

Jendata

PECL

Restoring choice and opportunity
to Africa’s rural poor

Sand a Cow
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Client
NDC

Project

Rebrand consultancy business

Involvement

Created new corporate brand identity, design
and development of a new responsive website,
design and creation of corporate templates and

business cards.

Result

Since the launch the of the new brand in November
2012, NDC have received a very positive response
from existing clients, partners and markets to their

new brand identity.

Client's response

“We are delighted with the rebranding exercise
carried out by Designbull. They have fully
managed to capture our vision and exceed
our expectations.”

Saira Welford, Commercial Director

designbull

T : 0122544 25 66
E : andy@designbull.co.uk

W: www.designbull.co.uk
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Client
NDC

Project

Rebrand consultancy business

Involvement

Working with Bristol-based marketing strategists
Clear Thought Consulting, the branding design
included developing the company name, strapline
and logo identity. We also developed the look and
feel for a content managed website; the brand
guidelines; plus designing templates that were
developed in Microsoft Word for in-house creation

of presentations and case studies.

Result

Since the launch the of Relevant Risk, Alison has
received a very positive response from existing
clients, partners and markets to their new
brand identity.

Client's response

“The messaging that we developed has really hit
the nail on the head with the people in my target
audience, and I absolutely love the brand.”
Alison McDougall, Managing Director

Relevant Risk

designbull

T : 0122544 25 66
E : andy@designbull.co.uk

W: www.designbull.co.uk
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From knowledge to know-how =" Py

“The output was fantastic
and quickly adopted by
the business. | am much
more confident and

comfortable in an area of
business that is high ris|
and litigious.”

Donna Trapnell, Director

Communication through events

AXA employ thousands and work with significant numbers of
partner businesses in the UK. Events are used for intemal

ion and business They also play a
role in rewarding groups and individuals. AXA's investment in
events means operating an in-house team and working with a
raft of agencies to assist with implementation for the hundreds
of events they plan every year.
www.axa.co.uk
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The brief The appointment

Operating within the insurance industry was proof
enough for AXA to realise that just because the
policies paperwork was in place did not mean that
the rules were understood or followed.

AXA wanted to ensure that any gaps found within

the event planning process were plugged — and
before an incident happened that could damage their
reputation and brand.

outiined our knowledge of legislation. We also

due to budget, time or personnel issues. With a

FIF rmansl Loyl

able to provide the required assurances prior to
contract.

www.relevant-risk.co.uk

Relevant Risk's appointment followed a meeting that

demonstrated our understanding of the procedures
for event planning and the constraints often applied

proven event management track record we were
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Mr N. E. Sumame
123 Anystreet
Anytown
Anycountyshire
POST CODE

CECETEOT 21 FEI 34 ST ECIEE D

5th June 2010
Dear Sir/Madam,
RE: AXA Life plc Audit Report ref ABC/1234/2010
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Client
Going-There

Project

Brand marketing designs & collateral

Involvement
Going-There are a busy relocation services company
that has a presence in over 90 cities worldwide and

have required on-going design services to fit their

Yes, really, we can.
Wefre presentin 90 citles around the world
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service Model: There are two dimensions to our service.
Our Destination Consultants: And GV unique self-help tool:
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BOSTON
1617 851809
dhanley@going there.com

corporate effcencies and costsavings, while DALLAS

1214720 0606
chuck stewart@agoing-there.com

i i i i What we offer: . info@going-there.com
various marketing needs. From strap-line creation, e o

management tunerin quickly to the destination city.
Globally uniform pricng and biling Reduced (o in some cases,

processes,
Jobally consisent service delvery

+ 861391109 3002

interactive online tour, interactive presentation,

o purchase flom a relocation vendor
; going-there.com

leaflets and brochures.

The Going-There City Lease Matrix

Result
Designbull have helped define their global brand
and are assisting them in both online and

offline marketing.

Client’s response
“Andy at Designbull has been a valuable asset
to GT Global. He has always managed to design
and deliver at short notice, bespoke leaflets,
presentation movies and other brand material.”
Diana Busk, Managing Director - GT Global
www.going-there.com/tour * Bissau
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